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Donchelle Rollins
4 Years Old
Music Therapy Session




Communicating with a therapist is rarely simple and often
comes with both challenges and benetfits. Barriers such as
COSt, Insurance, cultural sensitivity, lack of personalization,
privacy, and language differences can make access difficult.
At the same time, therapy can create space for feeling heard,
gaining comfort, encouraging personal reflection, and
fostering new perspectives that support healing across
generations.




A Breath.

Designing a human-like experience
for mental health involving Al and
Real-Life Therapy.



Tools & Technology

MacBook, IMac, IPad, Figma, lllustrator,

Paper, Pen, Pencil, Markers, Sketchbook, Photoshop, InDesign, After Effects,
Post-it Notes, and Lots of Wine Procreate, VS Code, Google Drive,
Shutterstock (Models)

Safari, Subject Matter Experts, Targeted Audience (Middle & High Schoolers), Teachers (Middle &
High School), School Counselors (Middle & High School), Possible Service Providers, Community
Centers, Outreach Centers, 4 Pairs of Parent of Users, Classmate Feedback, Professor Feedback




Strategic Focus: School-Enrolled Youth Facing

Market Research Mental Health Concerns
Middle Schoolers High Schoolers
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User Audience Research - \iddle Schoolers

School Names: JD Smith Middle School (Las Vegas,NV) | Roosevelt Middle School (San Diego, CA)

Do you feel you have good Do you often feel tired or unable to Do you feel unsure if your feelings or
mental health?” focus without knowing why? behavior are normal for your age”?

Yes H No [ Maybe Yes M No ™ Maybe Yes M No @ Maybe




High

School Names: Bishop Gorman High School (Las Vegas,NV) | San Diego High School (San Diego, CA)

Do you feel you have good Do you often feel tired or unable to Do you feel unsure if your feelings or
mental health?” focus without knowing why? behavior are normal for your age”?

Yes [ No ™ Maybe Yes M No ™ Maybe Yes M No ™ Maybe




Headspace Talkspace Betterhelp
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Consistent Stress-Free Branding
Journaling (Video, Type, Voice)

Background Checked Therapists

Al / Therapy Booking
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Emergency Support



It helps with common emotional struggles using Al
guidance and optional access to licensed therapists. LIFE. gives users
a safe, human-like, judgment-free space to understand their feelings,
build resilience, and improve their mental health one day at a time.

To mental wellness
experience by addressing nine common emotional challenges —
stress, anxiety, low self-esteem, depression, Insomnia, social
anxiety, PTSD, overthinking, and compulsion.



Application
Introduction

Mental Health App

LIFE. offers a calm, supportive space
designed for young people. It helps
students navigate tough emotions, find
comfort, and feel understood. With
community support, access to

trusted professionals, and nearby
wellness events, LIFE. encourages

pe

'sonal growth and emotional

balance —anytime, anywhere.

Your Wellness Journey Starts Here:
Connect, Empathy, and Support.




Brand

Substance
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Mood
Check In
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Personal
Journal

Community Therapist
Events Booking

Brand Values

Empathy

Innovation
Clarity
Accessibility

Growth

Lifestyle

Mission Statement

LIFE. Isamental health app blending Al support and
therapist communication for empathetic and intuition
guidance. "LIFE.” provides a safe space for personal growth
and meaningful connections, empowering individuals on
their mental health journey:.

Brand Targeted Audiance

Middle Schoolers: 11-15 years
High Schoolers: 15-18 years




The Beginning

Wireframe Sketches
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MoodBoard R

Color Schemes

As we enter the creative direction phase, we A
have created a moodboard that captures the '

Aura Elements Include

essence of the brand LIFE. This moodboard Eiéff" Design
will serve as the beacon guiding us in crafting User Loging
the perfect brand identity concept. Effects.
Creative Direction e
; § . . Typography is Bolder
LIFE.” embraces vibrant and contrasting tones ;?:p;;:énjirgrzrhy. AI_IE ADJ mjzsa[;;arzn

to create a calming and soothing atmosphere,

ensuringusersfeelrelaxedandcomfortableduring

MOOD AL
. : . : TRACKER ~
their experience. With afocus on simple and clean b \\ b
fonts, our design promotes clarity and directs : o1 @ ~ ’,'}/Ter what you "\ |
attention to mental awareness and self-reflection. 67»-‘ 34—* nee
= = L & [
Sls 2| &plalz|glz)S
Joy (1) SADNESS 1Bl BlESEEg
Familiar Words to Words of Users are The Main
Spark Users Interest. Encouragement Focus in the Overall

Throughout App. Design Identity.



Meaning

 LIFE. = Life — representing growth, activity,
and continual change.

« The".” symbolizes an ending, a new
beginning, a pause, or a fresh start,
reminding users that every moment is an
opportunity for reflection and renewal.

Inspired by:
* The ebb and flow of everyday life
 Reflection on change and personal growth
 Theideathat feelings come and go,

just like the natural rhythms of life

Logomark

JD N

The speech bubble highlights
the app function of it beinga a
form of communication.

Primary

Curbing the sharp edges creates a
softer,more approachable feel,
making it empathetic and supportive

T

Creating a form of unevenness allows for

authenticity. Reflecting the users unique-

Ness.

_\\/

Defined the “tail” to emphasize the
removed “period”. Still in-tacts the
message.

Creating this larger gap and forming

to smaller gap evokes possibilities O—

like aladder.

(:}________

.

The period can symbolize a
moment of reflection or emphasis,
representing a pause or beginning
anew start.



Primary Submark Logomark
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Application Design

User Experience
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Al Guided Therapy « Webinars Available : « Mood Logging « Profile Customizing
- Browsing Therapists To Public i « Personal Reflecting « Privacy Settings
« Therapist Booking + Live Events Available I « Mood Awareness « Account Settings
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Community Wall + Trusted Partners



Application Design

User

—XPerience

After downloading the app from the App Store, users are greeted with the
LIFE.logo and a stress-free welcome screen.

HIP A A Pl'iv acy
Notice

Naotice of Privacy
ar privacy seriously. Our Not
W take yo
Lorihes:
praciices descr i
 otign «o ani disclose your iul‘urm::‘;\ S
e “imail;l:cho has pa.aw-‘nd all backgrd
st :
lt'}:‘:;‘::h medical and gwemmen

My
() download and sign electronically
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Welcome Back!

Your Wellness Journey Starts Here:
Connect, Empathy, and Support.

G—?Mail or Username
Q)asswurd

)
)

Forgot Password?

Don’t have an account? Sign Up Here

Users can sign up or log in to an existing account. Before
creating a new account, they will need to sign the required
HIPAA paperwork.



Application Design

User Experience

Discover

Community

New users will complete a short survey to receive the best
personalized results.

7 Mood Check
,g.f;f;k " \\
What Triggers You? ~
Personal
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[ Buliies ) ( Social Meaiﬁ ey offers, navigate through the menu, and access all-in-one
( - : (W, m) quick links —featuring hand-drawnillustrated characters.
00 eig




User

Application Design

—XPerience

Users are encouraged to log their mood daily using text, an audio
recording that's transcribed to text, or a video journal.

How is your day going? 1 .g.

T
What made you happy? X ,g,

What did vou learn today?

Join community events with parental visibility and enjoy webinars,
workshops, and active wellness opportunities.



Application Design

User Experience

Gain a personalized experience by finding your own therapist for free.
LIFE. partners with existing providers so users can access mental health
care at no cost.
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After users log their moods, the entries appear in their personal journal.
They also have the option to write additional posts for their own reflection.



Application Design

User Experience

C )

Al serves as a supportive tool, offering users an encouraging and safe environment. ltisnot a
professional, so it guides users to connect with verified specialists when needed. If it detects
that a user may be in danger, it will activate the SOS feature immediately—no questions asked.

i

Dischvimer

Please Read Before
Proceeding

Our Al models ame designed o provide information amd
suppart, but they can bewrong and should not be
oonsidered reliable or professional advicoe. The nsponses
generated by our Al do nol substitiete for qualified
professional guidance [n Belds such as medicine, mepial
healih, Linw, or Brance,

If a1 any time our Al detects that you may need professional
care or suppor, il will connect you with a licensed
professional immediately amd withoul questions asked,

I understand that the Al may be incomect, is not a
professional, aml is nat a substitate for professional
wlbviee, | acknondedge that if needed, the Al may
connect me with m Heensed professional,

-

\ e ’.

(10 508 ution)

Instant access to emergency hotlines and crisis support.




Final
Prototype

want to express my gratitude to my classmates and the schools that
participated in my research. 'm truly thankful for the incredible number of
responses | recelved from middle and high school students in Las Vegas,
Nevada and San Diego, California—this project wouldn't have been possible
without their honesty and courage in completing my surveys.

Id also like to thank my subject matter experts for their valuable feedback
and guidance. Their insights have shaped LIFE. into something 'm deeply
proud of.

The more [ work on this app, the more passion | feel for what it
represents.



https://www.figma.com/proto/5QGj4lQYqlAuwZXGGYiYwK/LIFE.--Application?node-id=228-2&t=Qw28eLeU9XYzqNY3-1&scaling=scale-down&content-scaling=fixed&page-id=0%3A1&starting-point-node-id=228%3A2




LIFE. | Therapy Application Donchelle Santiaguin-Rollins | Donnie Design



